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IT WAS WiDELY SEEN as signify-

ing at least a generational change, if 

not ushering in something profoundly 

new, when Elin Heinesen in early 2007 

was appointed managing director of the 

recently formed Faroe Islands Trade & 

Tourism Council�the merged Faroe Is-

lands Trade Council and Faroe Islands 

Tourist Board. Not that selecting a fe-

male as head of a government agency will 

necessarily lift eyebrows in a modern so-

ciety; it�s rather the person, seen in her 

potential as an inspirational leader and 

charged with combining the two separate 

bodies into one uni�ed organization. 

Known as a business entrepreneur 

and something of an artist as well, with 

a �rm footing in media and corporate 

communications, Ms Heinesen will 

doubtlessly encourage f ledgling cre-

atives to realize their international am-

bitions. Beyond that, she will be likely 

to motivate those whose new ideas may 

offer anything from incremental process 

improvements to breakthrough business 

models. Her job will probably consist in 

facilitating international business con-

tacts to help Faroese companies build 

their exports, and last but not least, as-

sisting the Faroese develop their incom-

ing travel business. Speaking of promo-

tion and tourism, before her �rst day on 

the new job�which entailed leaving her 

position as editor of a major Danish in-

store magazine and moving back to her 

native islands in the North after more 

than twenty years of expatriate life�Ms 

Heinesen aired an idea that immediately 

caught the attention of many: Why not 

make some spectacular tourist attraction 

out of the soon-abandoned military radar 

installation on the summit of the Sorn-

felli mountain. Hey! did you get that 

one? (See next page spread.)

TRADE & TOURISM: ANOtHER 
PHASE, A NEW FACE
The recent merger of the Trade 
Council and the Tourist Board 
into one Trade & Tourism 
Council is likely to remain high 
on the new managing director’s 
agenda for a while—but it doesn’t 
stop her from bringing scores of 
innovative ideas to the table.

With good management experi-

ence�originally trained as a screenwriter, 

by the way�Ms Heinesen will no doubt 

use her new position to in�uence the de-

velopment of the Faroese business scene. 

To this end she�ll be backed by the fact 

that the former Trade Council offered 

business development advice and vital 

export promotion services for Faroese 

companies in the last twenty-�ve years, 

while the former Tourist Board invested 

decades of work and �nancial resources 

in market and product development to 

help build what now is an up and coming 

tourism sector in the Faroes.

Progressive thinking has ever been 

at the heart of Ms Heinesen�s personal 

values. �Nobody can be an expert in 

every subject,� she says, �but the ability 

to take a bird�s eye view is often very 

valuable. I believe in the idea of looking 

toward the future with con�dence yet 

with realism. In today�s extremely fast-

changing world, it�s essential to develop 

and apply strategies for staying on top of 

things. Using information and commu-

nication technology effectively can make 

virtually any project so much smoother, 

quicker and less expensive and what�s 

more, it will de�ne the very nature of 

projects�you can�t afford to miss out 

on it.� But technology alone won�t do the 

job; it�s people that shape technology and 

business processes and, according to Ms 

Heinesen, the human element remains 

the most important element in any or-

ganization. 

�This is interesting because every-

thing is about people and how we inter-

act� But information, communication 

and technology is forging a new reality; 

it�s the �leveled playing �eld� where small 

companies and nations can be the win-

ners in a myriad markets. Things like 

innovation and creativity are becoming 

pivotal in every area of business, and a 

country like the Faroes has a distinct 

strength in this context. But I think it�s 

crucial that we use this as an opportu-

nity.�

As people living in an increasingly 

globalized environment the Faroese, 

much like the rest of the world, need 

to embrace change to whatever extent 

necessary, and the ability to cooperate 

effectively and develop strong networks 

is becoming more important. 

�To stay competitive, we have to be 

inventive and learn how to develop new 

concepts and think in new terms, to do 

things in a different way. And when set-

ting our goals and objectives, we have to 

be strategic and think ahead yet in fol-

lowing through on plans we have to be 

steady. But nobody can be an expert in 

every �eld and that�s why networking is 

so important� knowing whom to turn 

to in which situation. With all the new 

technology�and the Faroes is incred-

ibly well connected�we�re looking at 

something very interesting.�

FAROE ISLANDS TRADE & TOURiSM COUNciL
PO Box 259, FO-110 Tórshavn

http://www.trade.fo 
E-Mail: trade@trade.fo  
Tel.: +298 353100 
Fax: +298 353101

http://www.tourist.fo 
E-Mail: tourist@tourist.fo 
Tel.: +298 355800 
Fax: +298 355801

The Faroe Islands Trade and Tourism 
Council is an Faroese business 
development consulting and 
tourism agency and commissioned 
by the Ministry of Trade.

Information services for foreign business 
contacts including comprehensive, web-
based Export Directory and information 
on Faroe Islands Business Environment. 

Managing Director: Elin Heinesen

International Business Developer: 
Annleyg Lamhauge

Business Adviser: Steinbjörn í Dali

Head of Tourism Marketing: Unn Æ Lað 
Tourism PR & Press Coordinator: 
Hildur H. Durhuus

Tourist information website: 
http://www.visit-faroeislands.com 
Meeting and incentives campaign website: 
http://www.faroeislands-online.com

Information on the �shing, marine 
environment: http://www.�shin.fo

Faroe Islands Trade & Tourism Council 
managing director Elin Heinesen (left);

business adviser Steinbjörn í Dali (right);
Trade & Tourism’s Annleyg Lamhauge, 

Inga Simonsen (bottom left); 
 former Trade Council managing director 

Kjartan Kristiansen with singer, artist 
Eivör Pálsdóttir (bottom right).
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