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Before she had even started 

in her new position as managing 

director of the Faroe Islands Trade & 

Tourism Council, Elin Heinesen had 

heads spinning across the islands. “Yes, 

we do have a magical country,” she said 

in a public speech in Tórshavn, on the 

occasion of the St. Gregor’s Mass, an 

annual spring day event celebrated on 

12 March. “But how can we create truly 

unique experiences that could make 

this country even more magical for visi-

tors?” Then she proposed what made the 

headlines: let’s convert the abandoned 

Sornfelli radar domes and the adjacent 

facilities inside the mountain into a 

world-class leisure, entertainment and 

cultural facility.

“We could think big,” Ms Heine-

sen suggested, “by, for instance, putting 

up some spectacular landmarks here 

for people around the world to become 

enchanted by. In fact, we’ve got some 

amazing opportunities, of which I’d 

like to mention just one, as an idea: 750 

meters up in the mountains of Streymoy, 

there lies something which could become 

a truly unique landmark, unmatched 

anywhere in the world. 

“The radar domes and the tun-

nels and caves carved into the Sornfelli 

mountain, now abandoned by NATO, 

are still there—like a secret fairy tale 

castle cut into solid rock, with the radar 

domes as towers rising on the summit. 

For many, many years, this fairy tale 

castle—like the castle in the tale of 

Sleeping Beauty—was unapproachable 

and the public was denied access to its 

experience; but now… at last we are al-

lowed to see what’s hiding up there.”

Faroese media were quick to follow 

up on the story and the daily newspa-

per Sosialurin printed the entire speech. 

During the following days and weeks, 

representatives from the tourism indus-

try and the political establishment would 

weigh in, approving of the idea. 

“This mountain isn’t going any-

where,” said Prime Minister Jóannes 

Eidesgaard according the public radio 

ÚF. “Everything is possible if there is 

a political will,” he added. Kent Chris-

tensen, a former marketing manager 

If branding the Faroes involves 
setting up some spectacular 
tourist attraction, Elin Heinesen 
presented what could become the 
ultimate experience for domestic 
and foreign visitors alike—a 
marvel of a Cold War museum 
offering a majestic view of the 
mountain tops.

of Atlantic Airways and now head of a 

travel agency startup, observed: “Creat-

ing a leisure and entertainment center on 

Sornfelli is a good idea… Such a thing 

could come in handy when you promote 

the Faroes.”

Back at the speech, which turned 

out to be wholly devoted to the self-same 

subject, Ms Heinesen’s went on: “When 

the weather is clear the view from the 

summit is stupendous… also with the 

fog filling the valley down below… I’ve 

been up there myself once, together with 

a foreign visitor on a beautiful day, en-

joying the sunset. He told me he had 

once scaled the roof top of the world in 

the Himalayas, where they would have 

to walk for days in order to reach the 

altitude that would afford them a view 

of the mountain tops—a truly breathtak-

ing experience. ‘You are lucky,’ he said, 

‘because here you just take a 15 to 20 

minute drive from Tórshavn or half an 

hour from the airport to get a similar 

spectacular experience. Standing on the 

Sornfelli and looking over this vast array 

of mountains felt just as breathtaking as 

if it were in the Himalayas. This is pure 

magic! ’ He found it unbelievable that 

we’re keeping this pearl so secret.”

Ms Heinesen mentioned the pos-

sibility of using the caves and tunnels 

of Sornfelli for cultural and educational 

purposes as well as a leisure and enter-

tainment center.

“For instance, we could use the tun-

nels in there for exhibitions… as well 

as for concerts, congressional meetings, 

courses—perhaps even a Cold War mu-

seum, which could attract international 

attention… We should welcome invest-

ment in a restaurant up in the domes with 

a view over all the Faroe Islands…”

Regardless of weather conditions, 

the bunkers and tunnels are likely to 

attract many, Ms Heinesen said. Im-

portantly, the construction is already 

in place and refurbishments won’t even 

have to be very expensive.

“The place is so intriguing in itself 

that merely being there offers a very spe-

cial experience in any circumstances… 

And the best thing of all: We could in 

fact develop the site at relatively low cost 

inasmuch as it is already built. The road 

goes all the way up. There is an area 

leveled for parking. It couldn’t be more 

convenient. 

“This could become a magnificent 

landmark for the Faroes—unique in the 

whole world—with its own history, in-

ternational history.”

Care to dine with a view?

Yes, there are still new fron-

tiers to be discovered in the world—and 

yes, the Faroes just might qualify as an 

unspoiled treasure. At least that seems 

to be the thinking behind a slowly but 

steadily growing influx of visitors to 

this rain-ridden, wind-torn archipela-

go out there in the middle of the ocean. 

Those visitors sure don’t come here for 

the sunny beaches; but again, many of 

them seem to love the place, and return 

year after year.

Let’s be fair: the weather can be 

beautiful, especially during the summer, 

even if it’s volatile and can switch before 

you know it. 

And the isolation isn’t that com-

plete, only one hour’s flight from Scot-

land, Iceland and Norway, and only two 

hours from Copenhagen, the main hub 

‘We are only scratching the surface’ for all air traffic to and from the Faroe 

Islands.

“People want to experience some-

thing different, something that makes 

them feel alive and vibrant,” says Elin 

Heinesen, managing director of the 

Faroe Islands Trade & Tourism Council. 

“This is part of the reason why tourism is 

our fastest growing industry today.”

Even high profile individuals like 

former US president Bill Clinton are dis-

covering the charm of the grassy rocks. 

This spring, Mr Clinton together with 

Swedish diplomat Hans Blix are booked 

as keynote speakers at the annual Day of 

Industry event. Tickets for the mid May 

event were sold out in less than an hour 

after the news broke that Clinton had 

accepted the invitation from the House 

of Industry and was indeed coming to 

town—in spite of a spike in the price 

for admittance. One month earlier the 

American music artist and actor Kris 

Kristofferson would give a concert in 

tiny Tórshavn (under 20,000 inhabit-

ants), selling out in only 20 minutes—in 

contrast to where he’d be coming from: 

Copenhagen, Denmark’s one million 

strong capital; there, it had taken months 

to sell an equivalent 800 seats. 

Ms Heinesen adds: “The Faroes 

has purity, originality, and something 

that is both tranquilizing and energiz-

ing. I’m quite convinced that in terms of 

tourism business opportunities, we are 

only scratching the surface.”

View from Sornfelli on a foggy day; 
a Mykines gannet (below).
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