OTHER INDUSTRIES, SERVICES

Drawing on the expert
knowledge of experienced
skippers and trawlermen—
and with business growth
solid as seacliff—Bergid
Fishing Gear is working to
attract foreign vessels to try
its specialty bottom trawls.

HE INHERENT ADVANTAGE
Tof being centrally situated in the
middle of the North Atlantic should
be more fully utilized by foreigners and
highlighted by the Faroese, according to
Bergi Fishing Gear. The bottom trawl
specialist located in the small town of
Huvalba, close to Tv royri, on the south-
ernmost Faroe island of Su uroy, is grow-
ing at high speed while at the same time
looking to extend its market reach.
Scrambling to construct its new
production hall without losing too much
valuable time during transition inas-
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much as building implies demolition
of the present premises and temporary
moving Bergi is working with a new
sales and marketing initiative aimed at
both Faroese and foreign trawler opera-
tors and skippers.

Said director and partner J gvan
Thomsen: We want to use this period
to plan ahead effectively for everything
from procurement to promotion, because
we expect operations will be greatly en-

66 * AnnualBusinessReport 2007

TURNING SOUTH,

BERGID STYLE

hanced with our new building in place.

So we want to make good use of that
increased capacity and we have no time
to lose.

We are hoping to succeed in luring
some foreign vessels to come our way and
see what we can offer  Whether they Il
be shing up in the Barents Sea or off
the Azores down in the Mid Atlantic
isnt the real issue. Its the fact that our
location is not far from where they Il be
steaming and we can offer top quality
service and world class shing gear.

With a special strength in bottom
trawls, Bergi offers a wide range of

trawls, accessories and spare parts, in-
cluding trawl doors, nets, wires, ropes
and twines.

The companys customers are
mainly Faroese shing vessels includ-
ing a dozen so-called deep sea trawlers,
yet foreign customers are coming in as
well, from neighboring countries and
even from as far as Portugal.

Some of the core values employed
by Bergi are embedded in the compa-
ny s name, which literally means the
seacliff  apowerful concept in Faroese,
often used to allude to trust, stability or
strength, and often identi ed with local

Hvalba culture. Our customers tend to
be very loyal and my guess is that this
has something to do with the kind of
service they get here. We have in fact
extended our product range to offer a
more comprehensive package with more
trawl models to chose from and entire
solutions if necessary.

Mr Thomsen s father Dan Thomsen
together with his family purchased the

shares of Bergi in the mid 1990s, keep-
ing a strong focus on bottom trawls in-

cluding specialty trawls for use in deep
sea trawling. Since then the business has
become increasingly successful with sales
doubling over the last couple of years.
Good craftsmanship has paramount
importance according to Mr Thomsen
senior, the production manager. With 40

Bergid partners, father and son,
managing director Dan Thomsen, left,
director Rogvi Thomsen;

good craftsmanship, a hallmark

at Bergid (bottom left);

bottom trawl ready for delivery (below).

years of experience at sea as a trawlerman,
he is highly respected for his expertise.

The number staff at Bergi usually
varies between half a dozen and a dozen,
depending on the availability of some of
them, who are also shermen.

Moving into its new two-story
building will afford the company con-
siderable savings of time and allow
for much more convenient work, Mr
Thomsen said.

We Il be able to work in three par-
allel tracks rather than one; that means
getting our jobs done much faster, to the
bene t of the customer, which in turn
means we can get much more done over
time.

According to Mr Thomsen, the
new building will offer much more ef -
cient and effective use of space, including
manufacturing and repair work and stor-
age logistics, and more mechanization
through winches, powerblocks, cranes,

and trolleys.

BERGID FISHING GEAR
PO Box 40, FO 850 Hvalba

http://www.bergid.com

E-Mail: bergid@post.olivant.fo

Tel.: +298 375350 or +298 224848
Fax: +298 375650

Managing Director: Dan Thomsen

Directors:
J gvan Thomsen
R gvi Thomsen

Design, development, manufacturing,

servicing, import/export, marketing of
shing gear and accessories including:

Bottom trawls

Shrimp trawls

Turbot trawls

Pelagic trawls

Fish farm nets

Ropes, twines, nets, Dyneema

Steel wire, shackles, chains, trawl doors

We re facing a little revolution. But
as | ve said more than once, we need the
extra space to accommodate a growing
business for the net loft, the storage
and the of ces. The new building will
give us 1600 square meters of working
space and it s bound to make a difference.
Whereas now, for instance, we have to
use the quayside area outside to spread
a trawl net, we Il be quite independent
of weather conditions and eventualities
in the new premises.
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